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I Why do lifestyles matter? 3
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U Lifestyles define our quality of life.
Meet ourneedsand help us reach owspirations
-Coverphysical and mental healthhousing employment, education
recreationandleisure time, andsocial belonging
-Translates into théood we eat where we live how we move andwhat we

do at work and at play. .
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LINE & Ahatim2nAdged/influenced by the public and private sectors

U Lifestyles drive global consumption and have environmental and

social Impacts.
U An urban focus makes sense



I What do we mean b
SW!tCha-Sla Sustainable Lifestyleys? ;—

aSustainable lifestyleare considered asays of living, social behaviors and
choices, that minimize environmental degradat(use of natural
resources,CO2 emissions, waste and pollution) whlle supportlng equitable
socicS 02y 2YA O RSOQOSt 2LIYSY U |y BoueSUNBFS NJ j «
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In a society and facilitated by institutions, norms and infrastructures that frame
Individual choice, in order to minimize the use of natural resources and
generation of wastes and pollution, while supporting fairness and prosperity for
all.
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switchasia Myths about Sustainable “
’ Consumption

Myth #1: Sustainable Consumption contradicts poverty eradicatioot
consume less but consume differently

Myth #2: Informed consumers will consume sustainaldytondition but not
sufficient as consumers not always consistent and rational;, governments role to induce;

Myth #3: Economic growth leads to improved wellbeingenerally more
AYySlidza t AGASAY OFNBFdz 6A0K a3aINRg FANROD | yR

Myth #4. Small environmental actions lead to big changgstative
sustainability gains do not solve the problem if the whole system remains unsustainable.



switchasia Myths about Sustainable “
I Consumption e

Myth: Informed consumers will consume sustainably

Reality

Consumers are the one drivinThe most influential decisions on the produc
demand. are made at earlier stages.

People consume sustainably People do not always act in a rational manne
with the right information.

Government advocacy of SC isGovernments already regulate alcohol, for
against freedom of choice. example, in the interest of public safety and
health, andsubsidisdossil fuels.
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Myths about Sustainable “
Consumption Eurcpean Uno

Myth: Small environmental actions lead to big changes

Reality

Small actiond NB & S yRedpke acting more sustainably in one area (e.g. buying

LIZAY 0&agd

Over time these small
environmental actions will
add up

People do not want
government to develop
strong sustainability
measures.

ANBESY LINRRdzOOA0 R2y Qi dzad
(e.g. recycling, energy efficiency).
While sustainable initiatives are growing, the unsustaina
ones are growing at a faster rate.

There is empirical evidence that people take strong pro
environmental actions if the measures are justifeatt fair.

Research shows that citizens feel left out when the extel &‘i“ﬁ,
the environmental problem is not fully communicated to ¥\ 9@
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Policy option- Shifting market practices: promotingust consumption from the supply side

Policyarea |

Products Product bans or restrictiongplastic bags, Incandescent light bulbs)
Product informationc¢ testing, certification, labels

Business modelServicing shift from selling physical products to selling services
Repair and second han@edistribution)
Social enterprises

Distribution and Choice editing; eliminating the worst (IKEA)

Retall Localisingg sourcing andrioritisinglocal suppliers
Consumer ceops - farm to table
Advertising Plays a major role in shaping expectations abweil being.
Restrictthe amount and types of advertising Can\
oy
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Taxon advertising
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Policy Integration for Sustainable Consumption

Policy approaches

Commitment and leadership from the highest level is crucial

A shared understanding of sustainable consumption should be
promoted

There needs to be a coordinating body

Stakeholder involvement is key to success

Actions should be based on best available knowledge

Sustainable Public Procurement
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Protecting Traditional Sustainable Consumption Practices

Policy options
Preserving traditional practices that are less resource intensive, |
polluting and promote individual and social wed#ing.

Protecting the population segment living within ecological limits.

Protecting micro enterprises
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Consumptiormpatterns:

Asia Is ground zero for tackling SGP

V

V

V

By 2030, Asia is projected to account 208 of the 4.9 billion
global middle class.

By 2030, Asian consumers expected to represenbibgest
global consumer grouispending predicted to reach $32 Trillion).

With projected future economic growth, thegion could account
for more than half of global GDP, trade and investment by 2050.
Still, in AP economies >10% of population lives in extreme
poverty, in India over 40% lives on < 1$/Day.
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Consumptiomatterns:

Asia Is ground zero for tackling SGP

V Equallyhousehold debtin countries such as Thailand has risen to
80% GDP among the highest in Asia; A decade ago, it was only
45%.

V Consumption changes are bringing increased standards of
material welfare, but also shifting middle classésource
Intensive consumerisnge.g.shift to meatbased diets, private
transport, personal electronigs

V We haveonly few years to mainstream sustainable lifestyles
Asian rapidly industrialising countries, before consumerism is
mainstreamed.




SWI tC h a 5| g Howdoes Life Cycle Thinking (LCT) promote “

Sustainable Consumption and Production? e
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wKey Principle of wldentification /ooAccurate Impact h
SCP and measurement
prioritization of | Highlightpotential
nolicies and trade-offs
wSystems thinking practices to wCompare alternatives
to avoid burden gellver
shifting cesouree .
e 0 Pathfinder . " g M
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A Consensus building facilitate Life Cycle Assessment (LE@a)licatior: access to data and
common indicators

A Advocacy capacityand scalingup for mainstreamuse of LCT
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U In around 2040-50:
V % population
V ¥4 resource use
V % CO2 emissions
V ¥4 waste
U Cities: hub for education/culture,
Innovation/investments, partnerships
U No solution without cities and at city level
U Drivers for Climate Mitigation and Resilience
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Develop and deliver
iIntegrated solutions and pathways to

ManageCItieS and towns in a waythat decouples

economic growth from resource use while creating major
financial savings

Eurcpean Linkan

Create an understanding on what

constitutessustainable lifestyles

promote them and inspire global change
of consumption patterns

Make buildingsthe places we can

experience resource efficient and
cost effective life and work

Helping to fulfil our nutrition needs through a Procureproducts and servicesat
food systemSapproachenhancing represent the best possible value that money can
environment, human health and economic buy and produce benefits for the environment and

outcomes society
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[ Target: Zero Emission J

and VWaste

Resource Efficient & Resilient City
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Exropaan Linkin

Changes t@onsumption and Technological improvements that
lifestyle habits urban form, permit efficiencygains to be
transportation modes, energy achieved without impinging on

production, and economic structure quality of life

Systemic & Prospective
Approach

Massive investments in Strengthening existing fiscal and
Infrastructure, skills and institutions financial instruments for creating
andgovernancecapacity supporting incentives for resource efficiency

sustainable development Interventions




switchasia NECESSARY CONDITIONS 128

1. SCP SHOULD BE PRIORITY OF THE GOVERNMENT (NOTDefh&deHNtHe
strategic documents, supported by indicators, monitoring, reporting and linked to th
core economic policy decisions.

2. ALL ECONOMIC POLICIES SHOULD BE SYSTEMATICALLBeyandsGEXP,
natural capital accounting, corporate sustainability reporting, tax policy,
state aid, public procurement, product design, use of banking potential, F
and D and innovation, investments in infrastructure, education, consumer

awareness, new business models, support to SMS, etc.)

3. ACTIVE DIALOGUE WITH ALL STAKEHOLDERS IS NEaaSiioR1s only
possible if we actively involve those loosing in the process of transition
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switchasia B
Key issues and Principles

U Enabling Frameworks

U Adopting a lifecycle approach and resource
efficiency Iin supply chains

U Avallable and accessible Infrastructure

U Engaged and knowledgeable actigarticipation
of all stakeholders

u KPl and MRV

U Leading by example
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Finally need for: B U
ARelevant legisiation
BAdequate incentives and market instruments
& even more important
Alinfo, Communication & Enabling Capacity

Sticks, Carrots &
T ambaur/nes 17/




